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“O

ur philosophy is to focus on the development of
quality human capital. The la er is a rare
commodity in most, if not all, African countries.
So, the con nent is faced with this mammoth task of
producing much needed produc ve skills required to
transform the con nent in order to achieve sustainable
economic growth and development…as we embark on
this thorny path, eﬀorts should be directed towards
ins lling a sense of ethic and posi ve a tude in our
graduates and equip them with skills of adapta on, taking
into accounts that we are training for the global village.

”

Hon. Dr. David Richard Namwandi
Founder of IUM & Chairperson of the Governing Council
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About Us
OUR ROOTS AND FOCUS
The Interna onal University of Management (IUM) has its roots in the Ins tute of
Higher Educa on which was formed in 1994 by Dr. David Richard Namwandi with
one student. IUM was oﬃcially launched as a private university in Namibia on 26
October 2002 by the then State President, H.E. Dr.Sam Shaﬁishuna Nujoma. The
University’s popula on has since then grown and in terms of the student
popula on, is currently more than 10 000 students.
OUR PURPOSE
The purpose of the University is to educate and train young managers and
entrepreneurs of the future who will go out into the world and help to create
employment and generate wealth in those sectors of society where there is
most need, demand or opportunity. In this regard, IUM has made extensive
analysis and meta-analysis of the Namibian cabinet-approved Na onal Human
Resource Plan 2010 – 2025. The plan highlights the main skills gaps in various
sectors of the Namibian public and private sectors. In addi on, IUM maintains a
policy of con nuous engagement with key stakeholders and captains of industry
and commerce as well as employers in general on ma ers pertaining to the
needs of the labour markets has borne fruits. IUM qualiﬁca ons are thus driven
by real demands in the labour market and are designed to make a signiﬁcant
contribu on to bridging diﬀerent types of knowledge gaps in the country.
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Our Mission Statements
OUR PRINCIPLES
The IUM's vision, mission, strategic goals and objec ves cons tute the ﬁrst layer
of the founda on upon which the coordinated opera ons of the ins tu on, its
programmes, and implementa on processes are anchored.
OUR VISION
To encourage and develop an African cadre of men and women who can operate
at interna onal standards in business and management.
OUR MISSION
To establish a higher seat of learning in Namibia and train innova ve specialists
for the public and private sectors for Namibia and other countries in the world,
and to train dedicated knowledge workers who will provide leadership at na onal
and interna onal levels.
OUR VALUES
Commitment
Professionalism
Relevance
Integrity
Excellence
Innova veness
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Our Goals

regula ons, guidelines, principles and procedures, to meet the expecta ons
of the NCHE/NQA (as the na onal legal/regulatory authori es);
● To excel in teaching and learning by formula ng labour-market driven
academic programmes;
● To undertake world-class scholarly research to be integrated into the body of
globalised knowledge-based economy;
● To introduce the necessary changes required for the organisa on and
management of IUM;
● To u lise and sustain the implementa on of quality assurance and
management policies and the principles of good governance;
● To strengthen the complementary role of IUM in the system of higher
educa on in the country and further;
● To implement exis ng MoUs and form strategically new MoUs to support
and accommodate further growth and expansion of IUM;
● To sustain the high commitment to Corporate Social Responsibility
(Community Engagement Ac vi es (CEA)); and,
● To accommodate and meet the requirements of stakeholders, clients, and
other interested par es who desire smooth growth and further expansion of
IUM;
● To a ract and value students from a wide diversity of background; promote
equal educa onal opportuni es for disadvantaged and under-represented
groups; encourage and support all students in their studies and beyond; and
foster in them a sense of the University's vision and what it means to belong
to a scholarly community;
● To develop and nurture strong collabora ve and mutually beneﬁcial links
with business, industry, na onal and interna onal professional bodies; local
and central government as well as external communi es , including
graduates , alumni, schools, other ter ary ins tu ons and research
organisa ons.

● To entrench the IUM as a centre for high quality educa on/teaching and life’long learning to a standard beﬁ ng interna onal standards of any
university;
● To sustain and foster IUM as a global hub for Management Science and
Informa on Technology;
● To develop eﬀec ve strategies to recruit and retain high quality staﬀ in
accordance with equal opportuni es;
● To develop, strengthen and implement academic programmes to respond to,
and meet the challenging human resources and leadership needs of the
na on;
● To sustain and foster the reputa on of a well-recognised private university in
the SADC region, the African con nent and the world through its degree
qualiﬁca ons, research and outreach ac vi es; and,
● To sustain and promote the norm that “the University is diﬀerent”.
● To adhere to and follow all concerns contained in the Na onal Council of
Higher Educa on (NCHE) and Namibia Qualiﬁca ons Authority (NQA)
A UNIVERSITY DEDICATED TO ITS PEOPLE’S FUTURE.
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What makes us who we are

● Intensive eﬀorts to diversify the University's oﬀerings at both undergraduate
and postgraduate levels are on-going and aimed at addressing diﬀerent
socio-economic and management science needs in Namibia.
● IUM seeks to oﬀer demand driven academic and short course programmes.
● The University is also dis nct in its desire to be driven by the needs of the
country and dedicates its eﬀorts to the genera on of the socio-economic
wealth of its people and enhancement of na onal opportuni es.
● IUM is primarily aimed at the development of managers of the future and
wealth creators in society. The social aim of the university is to impart
posi ve goal oriented a tudes that value crea vity, self-reliance, selfdevelopment, and teamwork for young managers of the future.
● The University embraces the best theory not as an intellectual end in itself,
but as the raw material of sound prac ce since the best principles and
prac ce of management are based upon well tested theories.
● The University is signiﬁcantly organized and resourced to make a posi ve
contribu on to the development of our country and thus directs its eﬀorts at
today's na onal needs and an cipates the challenges that have to be
inevitably faced in the future.

OUR COMMITMENT AND DEDICATION
● The philosophical founda on and basis of the University are ﬁrmly rooted in
the broad disciplines of Management and
● ICTs. To this regard, and since its incep on, IUM has gained recogni on as a
centre of excellence in the teaching and research of management sciences
and ICT disciplines at all levels.
● The university programmes have a racted students from Namibia and
twenty other countries in Africa and beyond, which is a sign that the
University's demand driven programmes are popular in many countries of
the world.
www.ium.edu.na

OUR UNIQUE CHARACTERISTICS
● IUM is the ﬁrst of its kind in Africa to establish a Faculty of HIV/AIDS. Given
the magnitude of the HIV and AIDS pandemic in Africa, the importance of
such a faculty cannot be overemphasized.
● IUM is the ﬁrst in Africa to establish the Case Wri ng House. This came at the
realisa on that the exis ng American and European cases cannot be
eﬀec ve in the African environment owing to the deep cultural divide
between these worlds (The Case Wri ng House is a department responsible
for the s mula on of case wri ng using Grounded Theory Research Methods
and the edi ng, control, and publica on of these case studies.)
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Our Achievements
OUR NOTABLE ACHIEVEMENTS
● Complemen ng government commitment to providing higher educa on
that is accessible, aﬀordable and relevant to the na on.
● Providing academic programmes and courses that are demand driven and
tailored to society's needs.
● Producing on annual basis a remarkable number of graduates at both
under and post graduate levels with managerial, innova ve and
entrepreneurial skills.
● Expanded rapidly in the various regions of which its campuses not only
contribute to producing market driven human resource capacity but also
play a pivotal role in regional growth by crea ng direct and indirect
employment.
● Establishing a wide range of coopera on with na onal and interna onal
ins tu ons and organiza ons, thus crea ng valuable pla orms and
opportuni es for collabora on and academic engagements.
● IUM is the ﬁrst ins tu on of higher learning which is commi edly
implemen ng the Namibian cabinet approved Na onal Human Resource
Plan (2010 – 2025).
● awarded a number of honorary degrees to persons who had made
commendable contribu on to humanity and society as a whole.
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Our Geographical Location

Oshakati

Katima
Mulilo

Ongwediva

Rundu

Ondangwa

Tsumeb

Grootfontein

Outjo
Otjiwarongo

The IUM currently operates from ﬁve campuses:

Okahandja

Windhoek
Gobabis

Swakopmund
Walvis Bay

● Dorado Park/City campus in Khomas Region;
● Ongwediva campus in Oshana Region;
● Nkurenkuru campus in Kavango West Region;
● Swakopmund campus in Erongo Region; and,
● Walvis Bay campus in Erongo Region.

Rehoboth
Solitaire

Mariental

Lüderitz

Dorado Park campus is the biggest in terms of student numbers
and facili es. It is the university's main campus and a seat of the
oﬃce of the Vice-Chancellor and all head oﬃce administra ve
and management staﬀ structures.

Keetmanshoop

Karasburg
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Our Governance & Management Structure

(a) The Chancellor: The Chancellor is the ceremonial non-resident head of the
university.
(b) IUM Governing Council (GC): The GC is the highest policy making organ of
the university and consists of 12 non-resident members appointed on the
basis of outstanding leadership in private and/or public sectors. The
Chairperson presides over the business of the Council.
(c) Legal Advisor/ Company Secretary: The Legal Advisor/ Company Secretary is
the custodian of all the proceedings, decisions and documents of the
Governing Council and serves, at the same me, as the legal guardian of
both the Governing Council and/or the Vice-Chancellor and University at
large.

(e) IUM Execu ve Commi ee (EXCO): The EXCO is the commi ee of the
Governing Council of the University that has been entrusted with the
General Management of its aﬀairs. The EXCO is composed of the Senior
Execu ves of the University who in turn are assisted by various senior
and middle level managers on the administra ve side as well as Deans
and Heads of Departments (HODs) on the academic side.
(f) Senate: The Senate is the academic authority of the University and is
responsible to the Governing Council for the general regula on of the
instruc on, educa on and research within the University. The Vice
Chancellor presides over the business of the Senate.

(d) Vice Chancellor: The VC is a full me chief execu ve of the university,
assisted by a Deputy Vice Chancellor.
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Members of the Governing Council with dis nguished guests at the IUM Special Gradua on Ceremony held in 2016.
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Academic Facul es & Schools
FACULTIES
(i) Faculty of Business Administra on
(ii) Faculty of Educa on
(iii) Faculty of Health Sciences
(iv) Faculty of Informa on Technology and Systems
Development (ITSD)
(v) Faculty of Strategic Management
(i) Faculty of Tourism, Hospitality and Events Management
(THEM)
(ii) School of Postgraduate Studies

CURRENT (2017) QUALIFICATIONS OFFERED
SCHOOL OF POSTGRADUATE STUDIES
● Doctor of Philosophy in Business Administra on
● Doctor of Philosophy in Educa on
● Doctor of Philosophy in informa on Communica on and
Technology
● Doctor of Philosophy in Tourism
● Master of Business Administra on (Finance)
● Master of Business Administra on (Human Resource)
● Master of Business Administra on (Management)
● Master of Business Administra on (Marke ng)
● Master of Educa on - Educa onal Leadership,
Management and Policy
A UNIVERSITY DEDICATED TO ITS PEOPLE’S FUTURE.
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DIPLOMAS
● Diploma in Educa on Pre and Junior Primary (3 years)
● Postgraduate Diploma in Educa on (1 year)
● Postgraduate Diploma in Higher Educa on (1 year)

● Master in Interna onal Rela ons, Diplomacy and Management
● Master of Public Policy and Management
● Master of Science in HIV/AIDS Management
● Master of Science in Informa on Technology
● Master of Science in Tourism and Hospitality Management

STAND ALONE QUALIFICATIONS
(Cer ﬁcate, Higher Cer ﬁcate and Higher Diploma levels)
● Business Administra on
● Business Informa on Systems
● Finance Management
● Health and Wellness Studies
● HIV/ AIDS Management
● Human Resources Development and Management
● Marke ng Management
● Travel, Tourism and Hospitality
● Small Business Management

BACHELOR HONOURS DEGREES (NQF Level 8) 4 YRS
● Business Administra on
● Business Informa on Systems
● Digital Communica on Technology
● Educa on- Educa onal Leadership, Management and Policy (2 years)
● Educa on in Pre and Junior Primary
● Educa on in Senior Primary
● Educa on in Secondary
● Finance Management
● Health and Wellness Studies
● HIV/ AIDS Management
● Human Resources Development and Management
● Marke ng Management
● Nursing
● Public Procurement and Supply Chain Management
● Travel, Tourism and Hospitality Management
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● Bachelor of Educa on in Pre and Junior Primary Honours (4 years)
● Bachelor of Educa on in Secondary Honours (4 years)
● Bachelor of Educa on in Senior Primary Honours (4 years)
● Bachelor of Finance Management Honours (1 year)
● Bachelor of Health and Wellness Studies Honours (1 year)
● Bachelor of HIV/AIDS Management Honours (1 year)
● Bachelor of Human Resource Management Honours (1 year)
● Bachelor of Marke ng Management Honours (1 year)
● Bachelor in Nursing Honours (4 years)
● Bachelor of Science in Electronics Honours Level 8 Specialisa ons in: (1)
Telecommunica on; (2) Instrumenta on; (3) Compu ng Systems; (4)
Control, (5) Computer Science; and, (6) Electricals (4 years)
● Bachelor of Science in So ware Development Honours (1 year)
● Bachelor of Tourism, Hospitality & Events Management Honours (1 year)

NEW AND REVISED QUALIFICATIONS STARTING 2018
SCHOOL OF POSTGRADUATE STUDIES
● Doctor of Philosophy in Business Administra on
● Doctor of Philosophy in Educa on
● Doctor of Philosophy in Informa on Communica on and Technology
● Doctor of Philosophy in Tourism
● Master of Business Administra on (Finance)
● Master of Business Administra on (Human Resource)
● Master of Business Administra on (Management)
● Master of Business Administra on (Marke ng)
● Master of Educa on - Educa onal Leadership, Management and Policy
● Master in Interna onal Rela ons, Diplomacy and Management
● Master in Public Policy and Management
● Master in HIV/AIDS Management
● Master of Science in Informa on Technology
● Master of Science in Tourism and Hospitality Management

BACHELOR DEGREES (NQF Level 7)
● Bachelor of Tourism, Hospitality & Events Management (3 years)
● Bachelor of Business Informa on Systems (3 years)
● Bachelor of HIV/AIDS Management (3 years)
● Bachelor of Human Resource Management (3 years)
● Bachelor of Marke ng Management (3 years)
● Bachelor of Business Administra on (3 years)
● Bachelor of Finance Management (3 years)
● Bachelor of Science in So ware Development (3 years)

BACHELOR HONOURS DEGREES (NQF Level 8)
● Bachelor of Accoun ng Honours (4 years)
● Bachelor of Business Administra on Honours (1 year)
● Bachelor in Digital Communica on Technology Honours (4 years)
● Bachelor of Business Informa on Systems Honours (1 Year)
● Bachelor in Educa on- Educa onal Leadership, Management and
Policy (2 years)
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DIPLOMAS
● Diploma in Educa on Pre and Junior Primary (Level 7) 3 years
● Postgraduate Diploma in Educa on (Level 8) 1 year
● Postgraduate Diploma in Events Management (Level 8) 1 year
● Postgraduate Diploma in Finance Management (Level 8) 1 year
● Postgraduate Diploma in Higher Educa on (Level 8) 1 year
CERTIFICATE
● Cer ﬁcate in Procurement
STAND ALONE QUALIFICATIONS
(Cer ﬁcate and Diploma levels)
● Business Administra on
● Business Informa on Systems
● Finance Management
● Health and Wellness Studies
● HIV/AIDS Management
● Human Resource Management
● Marke ng Management
● Tourism, Hospitality & Events Management
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Head Office
Dorado Park Main Campus
T: 061 433 6000
F: 061 4336152
E: ium@ium.edu.na

Windhoek City Campus
T: 061 245 150
F: 061 248 112
E: ium@ium.edu.na
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Swakopmund Campus
T: 064 400 106
F: 064 400 106
E: adm.swk@ium.edu.na

Walvis Bay Campus
T: 064 206 647
F: 064 206 647
E: adm.wbay@ium.edu.na

Ongwediva Campus
T: 065 230 145 / 230 149
F: 065 230 159
E: adm.ong@ium.edu.na

Nkurenkuru Campus
T: 066 264 957
E: adm.nku@ium.edu.na
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